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CANADIANS SPENT $3.3 BILLION ON DIRECT ACTIVITIES
INVOLVING ATV'S IN 2005
Toronto —An economic impact study commissioned by The GamaOff-Highway Vehicle
Distributors Council (COHV) and completed by Sm@hnther Associates Ltd., reported that in
2005, Canadians spent $3.3 billion on activitiesatly involving 975,000 operating All-Terrain
Vehicles (ATVs). At 25.4% the largest share ofenglitures was for new ATVs, and just less

than a quarter (24.9%) on accommodations and megle the home.

“The purpose of the study was to comprehensivelgrdéne the economic impact of not only

the purchase of all-terrain vehicles but also eslaconomic activities for Canada and each of its
provinces and territories,” stated Bob Ramsay,iBees of the COHV. “The study encompassed
ATV activities that included show casing produdtgxhibitions and fairs, the purchase of
additional equipment such as trailers, clothing msdrance and travel related to ATV use.
Together these purchases and activities consthetdirect expenditures on, and inputs into

ATV participation.”

Through data retrieved from Statistics Canada badCOHV current and historical data on new
sales of ATVs by COHV members in each provincetangtory, it has been identified that
economic activity is concentrated in Ontario, Quelaad Alberta, with Alberta’s share
increasing rapidly as the Canadian population shifthe province. Recognizing that the GDP is
a better measure of economic activity, nationaheses of total GDP impacts range between
$5.5 and $7.5 billion depending on whether or rategnment expenditures are included.

Ramsay noted, “This report confirms the significanié the off-highway vehicle (OHV)
industry plays in contributing to Canada’s econoiinyenty-four thousand Canadians are either
directly employed or self-employed serving ATV isand as reported, even if annual sales

remain flat, the number of operating ATVs will grawover 5.86 percent annually out to 2010.”
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The report also pointed out that relative to threctiemployment number of 24 thousand, total
estimated employment impacts translate up to123stred jobs, which again are significant
numbers suggesting that induced expenditures wsedllV purchases and activities by income

earners, stimulate and contribute to real growthiwithe Canadian economy.

“Managing the responsible use of ATVs is a subggaurrent interest for many governments. It
is also of great interest to the COHV and the wotpirofit rider federations that have developed
across the country,” stated Bob Ramsay. “This rtepamfirms the scope and scale of the
contribution that ATV use makes to provincial econes, especially in rural and northern areas,
which the industry points out is an important aspleat needs to be recognized and considered

when discussion is focused on the responsible nesmneugt of off-highway vehicle activity.

The Canadian Off-Highway Vehicle Distributors Coilllf€COHYV), formerly the Canadian All-
Terrain Vehicle Distributors Council (CATV), origaily founded in 1984, is a national, non-
profit, trade association that represents the resipte interests of the major ATV distributors, as
well as the manufacturers, distributors and retailets of ATV-related products and services.

The member companies of the COHV account for o@gueédcent of all the new ATVs sold in
Canada. The total number of ATVs sold by COHV if@Wvas 89,006. The total number of
ATVs currently active in Canada is estimated tober 1,050,000 units. More information
related to the COHV is available atww.cohv.ca
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IMPACT STUDY FACT SHEET

The purchase of an ATV is the beginning of expendg related to owning and operating a
recreational ATV. All provinces but BC require litses. Operating activities involve purchases
of complementary items — clothing, embellishmeataTVs, trailers, club memberships, food
and accommodations consumed as part of ATV aa@sjitnsurance, and larger towing vehicles
that would have been purchased for non-ATV acasiti

In 2005, Canada’s 975,000 ATVs are primarily uswdécreational purposes and, to a lesser
extent, commerce and agriculture.

Commercial uses provide access to relatively remités for constructing and servicing of
hydro and communications transmission systems|ipgeetworks and remote petroleum
exploration sites and operations.

Agriculture uses take place on owners’ lands fovisang fences and family recreational
activities.

Generally, 66 percent of ATVs appear to be useddoreational purposes based on the size of
club and Internet memberships of owners.

A further, 10 percent of ATVs appear to be in conuia fleets. This percentage is an
approximation since many of the fleets are not aimglarge utilities or exploration companies,
but by very much smaller and more obscure drillingtallation, and repair companies that
service drilling sites, camps and relatively rentod@smission lines and sites. ATVs in
commercial service tend to be deployed more intehgsand utilize twice as much gasoline as
do recreational ATVs prior to those remaining imdaepair being auctioned into the
recreational market after about five years of s&rvi

The remaining 24 percent operate on private prg@art farms in much the same fashion as the
recreational ones but without the need for assediansportation systems such as larger
vehicles and trailers. Their owners do not gengiattur the accommodation costs experienced
by the average recreational participant.

While weights among expenditures vary with the psgs for which they are used, expenditures
are generally comprised of purchases of ATVs arghling costs, purchases of complementary
goods and services such as trailers, informatioimegisg at motorcycle and ATV shows and
fairs and exhibitions, ATV club activities, and ogtng costs.

Both actual and prospective ATV operators atteretigfized motorcycle and ATV shows,
sportsmen’s shows and display pavilions at fais exhibitions across the country. In addition,
many recreational ATV operators take out club mestips and are active in maintaining trails.



The ownership and resulting responsibilities fairl tmaintenance vary among jurisdictions from
those that are owned by clubs which are responfiblieir upkeep to those on crown land both
in and outside of government run and maintaineldgdn any case, expenditures are made to
construct and maintain these trails.

CATV Backgrounder

TheCanadian All-Terrain Vehicle Distributors Council, originally founded in 1984, is a
national, non-profit, trade association, which esgnts the responsible interests of the major
ATV distributors, as well as the manufacturerstribators and retail outlets of OHV-related
products and services, and individual owners asheksi of off-highway vehicles in Canada.

Member companies such as; Arctic Cat; BRRr{-An); Honda; Kawasaki; KTM; Polaris;
Suzuki and Yamaha are committedhe integrity of the ATV industry

Our mission is the ongoing education and trainihthe general public on the safe and
responsible use of all-terrain vehicles and offdra@otorcycles as well as to promote the
responsible interests of riders and the industry.

As an industry we believe that it is important torkwwith government and the public in our
mutual goal of creating balanced legislation thatks, is enforceable and includes the very
important component of public education and tragnin



